
How Salesforce Uses 
Data 360 to Boost 
Advertising ROI 



Forward-looking statements
This presentation contains forward-looking statements about, among other things, trend 
analyses and statements regarding future events, anticipated growth and industry prospects, 
and our strategies, expectation or plans regarding product releases and enhancements. 
The achievement or success of the matters covered by such forward-looking statements 
involves risks, uncertainties and assumptions. If any such risks or uncertainties materialize 
or if any of the assumptions prove incorrect, results or outcomes could differ materially from 
those expressed or implied by these forward-looking statements. The risks and uncertainties 
referred to above include those factors discussed in Salesforce's reports filed from time to 
time with the Securities and Exchange Commission, including, but not limited to our ability 
to consummate the pending acquisition of Informatica on a timely basis or at all; our ability 
to meet the expectations of our customers; uncertainties regarding Al technologies and 
their integration into our product offerings; the effect of evolving domestic and foreign 
government regulations; regulatory developments and regulatory investigations involving 
us or affecting our industry; our ability to successfully introduce new services and product 
features, including related to AI and Agentforce; our ability to execute our business plans; 
the pace of change and innovation and our ability to compete in the markets in which we 
participate; and our ability to maintain and enhance our brands.
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Trust | Trust is earned. We are the first to test, 
launch, and use our products - ensuring 
security, scalability, and reliability before they 
ever reach our customers.

Customer Success | We are part of the product 
development lifecycle, driving feature 
development and product feedback. Making 
our products better.

Innovation | We are builders. We prototype, 
innovate, and push the boundaries beyond 
what’s possible - extending our products to 
deliver new capabilities.

As the first adopter, 
Salesforce ensures our products 

are ready for the market

Guided by our Salesforce 
Company Values



 Salesforce is the world’s first

 Agentic Enterprise

Legacy Enterprises
Slow action.
Slow productivity.
Slow growth.

Agentic Enterprises
Augmented humans. 

Endless capacity.
Limitless growth.

Humans With Agents
Trusted
Easy to deploy
Humans in the loop
Zero hold time
Deeply unified
Open
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Marketers Are Balancing A Lot of Data

Paid
Traditional Ads

Email,
Mobile, Social

Agency Reporting

Web and Mobile

Commerce
and SalesBusiness Data

Programmatic Ads

Paid Digital Ads

Marketer

State of Marketing, 9th Edition

31%
of marketers are fully 

satisfied with their 
ability to unify 
customer data 

sources.

https://www.salesforce.com/resources/research-reports/state-of-marketing/


Activate Trusted Data Everywhere

Data 36O

Make all your enterprise data ready for 
action, without moving it.

Power workflows, decisions, and analytics 
with one complete data source.

Bring context and insight to your data so 
Agentforce can put it to work.

Introducing



How Data 360 Works
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With Data 360, 
Salesforce is 
Designing the Future of 
Unified Advertising, 
Marketing, & Sales 



Data 360

With Data 360, 
Salesforce is 
Designing the Future of 
Unified Media, 
Marketing, & Sales 



https://docs.google.com/file/d/1nh0nXGR3IWj2jgWclRpRWJaFTk111uDo/preview


De-mystify the potential 
value of new leads 

delivered by paid media 
to accelerate pipeline 

and ROI  

Let’s Dig In: 3 Use Cases for B2B Marketers

Intelligently 
orchestrate the next 

best action across CRM 
& media touchpoints 

to lead sales

Accelerate new 
prospect acquisition 

with precision targeting 
and extended media 

connections

1 2 3



De-mystify the potential value of new leads 
delivered by paid media to accelerate 
pipeline and ROI  

1

dentsu’s Merkury Tag
Identifies the site visitor and appends 10k+ signals

Agentforce Agent
Selects key buying committee members and 
applies individual and company propensity scores



Intelligently orchestrate next best action across 
CRM & Media touchpoints, summarizing valuable 
insights for Sales

2

Agentforce Agent
Automates outreach with varying pursuit 
strategies by opportunity score and passes off to 
Sales Rep or sets meetings

Clean Room
Aggregates all buyer touchpoints for analysis and 
summation for Sales



Accelerate new prospect acquisition with precision 
targeting and extended media connections 

3

Agentforce Agent
Automatically identifies top customer profiles and 
updates prospect segment models in real-time

dentsu.Connect
100+ media publisher integrations with industry 
leading match rates



Help Us Build the 
Future of Unified 
Marketing & Sales! 





The first 4,000 attendees to provide feedback on 
this event will receive a $5 Starbucks gift card.*

1. Download the Salesforce Events 
     mobile app.

2. Navigate to My Event, 
     then My Surveys.

3. Complete (4) session surveys 
     and the Event Survey.

4. Redeem your gift at Badge Pickup
     on October 16.

Coffee on us.

*Restrictions apply. See terms and conditions at sforce.co/survey-terms



Customer Zero at Dreamforce
From campgrounds to keynotes to Salesforce+, we’ve got you covered.

Visit the Salesforce on 
Salesforce Campground

Catch live demos, chat 
one-on-one with experts, and 
join sessions running all day — 
we’re right at the entrance of 
Agentforce City.

Don’t Miss the Customer 
Zero Keynote
 
Thursday at 10:30 AM in 
Moscone West 3 — see the big 
picture of how Salesforce powers 
Salesforce.

Replay It All on 
Salesforce+ 

All sessions will be recorded and 
available after Dreamforce.

  




