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We power the .
experience economy.

$35B+

annual GMV on Merkle-built experiences and apps

$20B+

annual GMV optimized by digital shelf, business
management services, and merchandising analytics

650M+

Loyalty members enrolled in managed programs

25,000+

CRM, ABX (B2B) and promotional campaigns
deployed annually

70B+

Chats and emails sent annually with 99.9% accuracy

Our capabilities

EXPERIENCE & PRODUCT INNOVATION
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PLATFORMS & ENGINEERING

RALPH LAUREN UNDER ARMOUR

ANALYTICS & INSIGHTS
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Visit Merkle Join us for lunch

at M O MA Located on the 4t Floor (White Box) from 12pm-1pm
Unlock the Future of Meet our Experts
Marketmg Discover how we are helping to transform marketing into a

strategic growth engine by unifying data, Al, media, CRM,
commerce, service, and measurement.

Network with peers

Connect with industry peers, exchange fresh ideas, share
Insights, and discuss the latest trends and
takeaways from Dreamforce



Our Panelists

Paige Burkhalter Hitesh Bhansari

Web Manager, Galderma Head of US Digital Engagement
Optimization, Gilead Sciences



Coffee on us.

The first 4,000 attendees to provide feedback
on this event will receive a
$5 Starbucks gift card.*

1. Download the Salesforce Events mobile app.
2. Navigate to My Event, then My Surveys.
3. Complete (4) session surveys and the Event Survey.

4. Redeem your gift at Badge Pickup on September 17th.

*Restrictions apply. See terms and conditions at sforce.co/survey-terms
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