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Are we using customer signals to trigger 

meaningful actions or relying on static campaigns 

and calendars?

Signals reveal intent, they show us not just who the customer is 

but what they need in the moment.



Is our mobile app or wallet experience creating 

value beyond discounts, something emotional, 

personal, and continuous?

Loyalty grows when customers feel seen, not sold to.



Can we connect loyalty, CRM, and media data to 

power a unified, always-on experience?

Because when every channel works together, every interaction 

becomes a Mobile Moment.








	Default Section
	Slide 1: From Campaigns  to Conversations 
	Slide 2: Your  Mobile Loyalty Experts 
	Slide 3
	Slide 4: The Power of Mobile Moments
	Slide 5: Mobile  Loyalty Moments
	Slide 6
	Slide 7
	Slide 8: From nice-to-have  to non-negotiable: mobile loyalty takes center stage
	Slide 9: Most loyalty programs still treat mobile as  a delivery vehicle — not a strategic growth engine
	Slide 10
	Slide 11
	Slide 12: Mobile Loyalty  Use Cases 
	Slide 13: Enabling powerful new loyalty use cases 
	Slide 14: Seamlessly Connect Digital  and In-Store
	Slide 15: Make every shopping trip easy and personalized 
	Slide 16: Surprise and delight your best customers at key moments
	Slide 17: Provide branded wallet passes for events and partner offers that accrue loyalty benefits
	Slide 18: Nudge members  to encourage reward usage  
	Slide 19: Drive loyalty engagement inside the mobile app   
	Slide 20
	Slide 21: Enabling  Mobile Loyalty
	Slide 22: Loyalty needs the right data and tools to build lasting customer relationships
	Slide 23: The only cross-channel customer experience platform built for the mobile & intelligence eras
	Slide 24: Together we’re enabling mobile-first loyalty at a global scale
	Slide 25: Real-time integration drives personalized messaging for loyalty members
	Slide 26: Features and functionality to acquire, engage, and retain customers
	Slide 27: One dataset +  one workflow
	Slide 28
	Slide 29: Human Beauty®  Mobile Loyalty Journey
	Slide 30
	Slide 31
	Slide 32: Creating loyalty journeys as dynamic as your members
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41: Questions Every  Brand Should be Asking
	Slide 42: Are we using customer signals to trigger meaningful actions or relying on static campaigns and calendars?  Signals reveal intent, they show us not just who the customer is but what they need in the moment.
	Slide 43: Is our mobile app or wallet experience creating value beyond discounts, something emotional, personal, and continuous?  Loyalty grows when customers feel seen, not sold to.
	Slide 44: Can we connect loyalty, CRM, and media data to power a unified, always-on experience?  Because when every channel works together, every interaction becomes a Mobile Moment.
	Slide 45: Contact Us
	Slide 46: SCAN ME
	Slide 47


